Abstract

The “Veggies for Me!” program was designed to promote vegetable consumption
among WIC participants and their families by addressing barriers identified from a
needs assessment survey. The survey identified cost, limited preparation skills,
inability to manage family likes/dislikes, and low familiarity with a variety of
vegetables as major barriers to vegetable consumption. The program was delivered
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Of the four topics, participants found learning different cooking and preparation

techniques most useful. ‘Lack of sufficient time for effective counseling” was
expressed by both the participants and counselors. Many participants suggested group
classes or cooking demonstrations instead of counseling. Comparing the results
among three WIC agencies showed inconsistency in program delivery, highlighting a
need for training and program monitoring. This project was funded by the United
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consumption, preparation and purchasing by WIC participants from 400 clients
participating in WIC at the three agencies serving as intervention sites
(Portland—urban; Belfast—rural; Ellsworth/Machias—rural). A market
research company administered the survey via telephone. Results showed that:
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*  48% said that they cook vegetables for the family that they don’t eat
personally

Program Focus

Based on the results of the needs assessment the following barriers were addressed:

1) Food resource management

2) Vegetable cooking and preparation techniques
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3) Feeding relationships

4) Exploring seasonality and variety in vegetables. Counseling Handout
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